
Science 14 August 2009:
Vol. 325. no. 5942, p. 807
DOI: 10.1126/science.325_807a

NEWS FOCUS

ENERGY EFFICIENCY:

Soap Operas to Save Energy
Dan Charles

Filmmaker John Johnson is collaborating with the creators of popular video
programs on the Web to develop scripts that show people conserving
energy and water and considering how their consumption choices might
affect the planet.

In developing countries such as Mexico and Ethiopia, serial dramas on radio and
television have proved to be successful tools for social change. Their fictional
characters have become role models for real life, encouraging women to use
birth control or stay in school.

Filmmaker John Johnson is deploying a similar technique, adapted to the
YouTube age, to persuade Americans to act against climate change. Two years
ago, he set up the Harmony Institute, an environmental media group based in
New York City. Now it is collaborating with the creators of popular video
programs on the Web to develop scripts that show people conserving energy and
water and considering how their consumption choices might affect the planet.
The first programs will go online later this year.

"We were fascinated by this amazing way of reaching people through the
medium that they already are using," says the institute's deputy director, Debika
Shome. Shome, who previously worked at Columbia University's Center for
Research on Environmental Decisions, says the online dramas will harness ideas
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from behavioral science—for instance, that "people are more likely to make
changes if it's not about sacrifice but about community."

Shome won't reveal where on the Web the institute's "product
placement for ideas" will appear because she says publicity
would make it harder to measure the show's impact. The
Harmony Institute plans to survey viewers both before and after
the new episodes to see if there's any change in their attitudes
and behavior. To Advertise     Find Products

ADVERTISEMENT

FEATURED JOBS

Featured
Jobs

POSTDOCTORAL
RESEARCH
P...

Massachusetts
General
Hospital/Harvard
Medical School

Boston-
MA-United
States

1.

POSTDOCTORAL
POSITION, ...

Michigan State
University

East Lansing-
MI-United
States

2.

POSTDOCTORAL
POSITION

University of
Missouri

3.

Science. ISSN 0036-8075 (print), 1095-9203 (online)

Soap Operas to Save Energy -- Charles 325 (5942): 807 -... http://www.sciencemag.org.libproxy.newschool.edu/cgi/co...

2 of 3 9/7/09 11:27 PM



Magazine  |  News  |  Signaling  |  Careers  |  Multimedia  |  Collections  |  Help  |  Site Map  |  RSS
Subscribe  |  Feedback  |  Privacy / Legal  |  About Us  |  Advertise With Us  |  Contact Us
© 2009 American Association for the Advancement of Science. All Rights Reserved.
AAAS is a partner of HINARI, AGORA, PatientInform, CrossRef, and COUNTER.

Soap Operas to Save Energy -- Charles 325 (5942): 807 -... http://www.sciencemag.org.libproxy.newschool.edu/cgi/co...

3 of 3 9/7/09 11:27 PM


